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Michigan’s Restaurant Industry:
A Driving Force in the State’s Economy

 Restaurants train America. One-third of all adults in the
United States have worked in the restaurant industry at
some time during their lives, making our industry the
nation’s largest private employer.

* More than 400,000 people are employed in the hospi-
tality industry in Michigan and 12 million are employed
throughout the nation.

» There are over 22,000 licensed foodservice establish-
ments in Michigan, with another 900,000 throughout
the United States.

* Restaurants mean small business. One out of every
three eating establishments is a sole proprietorship or
partnership.

¢ Restaurants feed Michigan’s economy. In 2005,
Michigan restaurants are expected to gross $11.8 bil-
lion in food and beverage sales, generating more than
$700 million in sales tax revenue for the state.

The United States Restaurant Industry:
A Cornerstone of the Community

Total U.S. foodservice industry sales will reach a record
$476 billion in 2005, up 4.9% over 2004 sales.
American consumers will spend nearly 47% of their
food dollar in the restaurant community in 2005.

The restaurant industry is the nation’s largest private
employer, providing jobs for 12.2 million people in

900,000 locations.

U.S. consumers will spend more than $1.3 billion per
day on food away from home in 2005.

The restaurant industry’s sales equal 4% of the U.S.
gross domestic product.

More than 4 out of 10 adults have worked in the
restaurant industry at some point during their lives.
Eating-and-drinking places employ more minority
managers than any other industry.

9 out of 10 restaurants give back to the community by
donating food, time, facilities and other resources to
charitable causes.

Roughly half of all travelers report that they dine out
when they travel, and that dining out is the most popular
activity planned after tourists arrive at a destination.




